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• Risk communication: what not to do!

• Psychology of risk perception

• Varying conceptions of ‘risk’

· Who are ‘the public’, and what do they want?

· Implications for risk communication
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· BSE: denial of uncertain risks

· GMOs: risk framing, trust

· MMR: ‘reassurance’

· Foot and mouth disease

· Avian flu?
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· Shortcuts in risk assessment
5 Relative risk
5 Heuristics
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Schematic model of memory
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· Shortcuts in risk assessment
5 Relative risk
5 Heuristics

· Qualitative aspects of risk
5 ‘Dread’ and ‘unknown’ factors (Slovic, 2000)

· Trust
5 Who is communicating?
5 Loss of trust (White and Eiser, 2006)

· ‘Experts’ just as fallible as everyone else
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· What is ‘risk’?
5 Different l̀anguages' of risk 
5 Framing and risk definition: food chain risks

Regulatory scientists
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Green / food campaigners
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· What is ‘risk’?
5 Different l̀anguages' of risk 
5 Framing and risk definition: food chain risks

· Role of personal experience
5 Increases attention to and perceptions of risk
5 Tacit knowledge
5 Experiential knowledge

· Risk knowledge and expertise
5 Multiple experts in risk domain
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· ‘The public’: a useful concept?
5 Public opinion can be a poor predictor 
5 The public domain: actions ìn public'

· Multiple ‘publics’ for risk communication
5 Audiences (mass media)
5 Class, gender, age, ethnicity
5 Attitudes, social context, professional publics

· Communication as interaction
5 Public communication affects science!
5 Active role of publics in interpretation
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· Contexts
C Target communications to specific p̀ublics'
C Acknowledge broader contexts of risk issues
C Relate population risks to examples

· Uncertainty
C Communicate uncertainty
C If you don't know, say so!

· Trust
C Trust publics to weigh up the risks 
C Partnership in risk decision making
C P̀ublic engagement' is not a panacea
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