Risk? What risk?

Communicating Risk to
the Media
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Different ideas about risk

+ D] DU $: NL@Y SHRS® SHU\ HDU

+ D] DUG %P’ D\ NL©® SHRS®G! VRP H

VI 1100 Vi OF WGHFDGH Perception of science by the

0 RUDON. (DWW $ 01 RUDON, 5DV % media
+~HOEH =B BUS S D] BUE%

. HO QRWQ\KIH SXETE. P 1OG

Perception of science by the public
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Watch-out list
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...the bad news is...

Communicating with the media

What is news?
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What to do about it
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What to do about it
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Space & Time
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Dealing with jeurnalists

What to do about it
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Interviews Crisis Cormnmunication keypoints
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